
 Please do not allow the broadcast ownership to consolidate into fewer
companies. The corporations that gobbled up the broadcast stations in the
last round of ownership are now using intimidation to force recording artists
into playing for their venues only or they will not play them on their stations.
They are also gobbling up the publishing of songwriters so they can save
fees paid to the performance rights agencies.
This trend does not serve the public interest. It serves the greed of the giant
corporations that control the radio airwaves, the billboard ads, the
performance venues, and the publishing.
If unchecked we will experiance the radio industry eating itself like a
starving dinosaur.
How many songs composed in this century are are the radio charts?
Why are there so many oldies stations? (because they own the publishing
on older catalogs). Why is Steve Wonder and the Beach Boys on Smooth
Jazz Stations (because Broadcast Architecture, owned by Clear Channel,
says that A/C tests well with those artists) Why does a handful of people get
to decided what a whole nation hears on our airwaves? (because the FCC
allowed them to own every major music station in every major radio market)

All the FCC needs to do to confirm these findings is visit any fan based web
site and listen to the fans complain about lack of diversity.
The fans are so starved for new music and artists that they form forums to
share their discoveries with other fans. This used to be a function of radio.
Today radio Program Directors are so terrified of being fired for not having a
"Good Book" that they no longer take risks. Instead they toe the line and
only play what their corporate consultants tell them to play.

It is a real shame to drive across this country and hear the same songs, DJ's
commercials, and format everywhere.
There are no unique qualities to any section of American radio.
The last diverse format id NPR and college stations.
In fact many corporations use the same DJ's in several markets. For
example the Jones radio corporation uses the same four DJs for 45
markets.
The local listener thinks the DJ is local when they are all based in
Colorado.
The public is not being served by this policy and it is absurd to think that
more de-regulation is a good idea.

I bet the FCC had no idea what kinda monster it created back in 1996 when
it first allowed the ownership of more than one station in a market.
Now it wants this monster to grow?
Listen to the public. We do not seek out web sites to complain to unless
their is a painful motivation like obvious abuse of the policy like is the case
with Clear Channel.


